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YCINYTA YTO BXOOUT INREALLAB EAUHULA
Programmatic / RTB / meguiika MeguannaH, DSP/cermeHTsl, brand-safety, 3anyck 50 000 + 18% Mec
post-view 6lomxeTta (min 40
000/mec)
ABM (TouyeuHbiit B2B) Cnucok akkayHToB/J1MP, nepcoHanusauuns, nunot ot 150 000 + npoekT/Mec
MyrnbTUKaHan ot 80 000/mec
Bnorepsl (performance yepes nog6op no CPA, T3, npomokoapl/UTM, 15% 6GlomxeTa (min 30 KaMnaHu4a
6UpXKKn) OTYUéT 000)
Asuto Pexknama / npoaBuxeHue HaTuBHasa nuporeHepauns, CPC (ot 12/ HacTpoiika 20 000 + Mec
KnuK) / CPM (ot 214 P), npoaBmxeHue BeaeHue 25 000-35
obbaABNEHNN 000/mec unu 12%
(min 25 000) (yepes
elLama — Bo3Bpar
20% 6lopxeTa, 6ec-
nnaTtHoe BefieHue npu
6lomxeTte ot 300 000)
Mapketnneinc-peknama (WB/Ozon KaMnaHum, 6ua-mMeHeXMeHT o Moaenu 25 000 + 30 000-40 Mec
BHYTP.) «AyKUMOH», Leneson PP (Hopma ~10%, 000/mec unn 12%
cTapT 20-25%) (Bbie BeaeHusa Aun-
pekTa — TpyAoéM-
KOCTb: KapTOuKM +
6uMa + KOHTEHT)
PeTapreTuHr ckBo3Hoii (Bce ayamMTopuu No NUKCenaMm, Kackap, 15 000 + 12 000/mec Mec
KaHarsbl) KpeaTnsos
Mocesbl B Telegram/coo6uecTsax nop6op no CPM/ER, npoBepka HaKpyTOK, 12% 6GlomxeTta (min 25 KaMnaHus
pasMelleHne 000)
MpoaBmxeHue npunoxxeHui (ASO + ASO-onTuMmnasauus, pexknama B App ASO ot 50 000 / Be- npoeKT/Mec
UAC/cTopbl) Store/Google Play, in-app AeHue ot 50 000/mec
/ komnnekc ot 200
000/mec
CPA / napTHépckue cetu (Admitad, nopksoyeHne oddepa, Mogepaunsa sebMa-  kommuceusa 10-15% KaMnaHu4a
Advcake, CityAds) CTepoB, aHTUdpoa, onnaTta 3a Aencrane unu puKce 3a
conpoBoXaeHue
Bupgeo-peknama (in-stream, CPV) MeguannaH CPV/CPM, TapreTbl, aHanntun- 30 000 + 25 000/mec Mec
Ka JOCMOTPOB nnn 12%



noa-ycnyra INREALLAB EAVUHULA
ASO-ayonT npunoxeHus (pasosbiii, 6€3 paboT) ot 15 000 MpoeKT
C6op ceMaHTUYeckoro aapa ASO (1 ctop) ot 15 000 MpoeKT
TekctoBas ASO-onTUMM3auma MeTagaHHbIX (3arofoBokK/ ot 15 000 nokarnb
rnoasaronoBok/onucaHne/keywords), 1 nokarnb

ASO-nokanuaauns Ha JOMOIHUTENbHYIO CTPaHY/A3bIK ot 12 000 A3bIK
Mpadwnyeckas onTuMnsaums ctopa (MKOHKa + CKPUHLLOTHI + ot 30 000 KOMMNNEKT
rNpeBbi0-BUAEO)

A/B-TecTbl cTop-nucTuHra (Product Page Optimization / ot 25 000 TecTt
Custom Store Listings)

My6nukauma n npogsuxeHne B RuStore (otaeneHo oT App ot 20 000 npoeKkT
Store/Google Play)

ORM B cTopax (paboTa C 0T3bIBAMU N PENTUHIOM ot 15 000/mec Mec
MPUNIOXXEHUS)

Mop6op 6norepos + MeamnannaH (pa3oso, 6e3 ot 20 000 npoeKkT
pa3meLeHus)

MpoBepka 6norepa Ha HaKpPyTKK (ayOuT KaHana/akkayHTa) ot 2000 KaHan
Whitelisting / Spark Ads (npogsuxeHune 610repcKoro KoH- 15% (min 20 000) KaMnaHus
TEHTa Yepes peklaMHbIn KabuHeT)

OpraHunsaumsa rmea/giveaway c 6norepamu ot 40 000 NpoeKT
3anyck ambaccafopcKou nNporpamMmel (OONrOCPOYHbIE ot 80 000 NpoeKT
nHTEerpaumm)

Programmatic DOOH (undpoBas Hapy>xHas peknama, 3anyck ot 40 000 + 15% GiopxeTa KaMnaHus
éunéopnbl)

Programmatic Audio (AHOoekc My3abika, NoOAKacThl, 3anyck 30 000 + 15% (min 30 000/ Mec
ayaovopeknama) mec)

CTV / Smart TV / oHnanH-knHoTeaTpsbl (Kion, Okko, ivi, 3anyck ot 40 000 + 15% GiopxeTa dnant
Wink)

HacTpolika brand-safety / Bepudunkaumnm nokasos ot 25 000 nNpoeKkT
(Weborama, Adriver-sepudukaums)

BHewHM Tpaduk Ha KapTouKy MapkeTnnenca (AnpekT/ ot 20 000 + 12% Glop)xeTa Mec
6norepsbl/nocesbl Ha Ozon/WB)

Peknama Ha AHgekc MapkeT / MeramapkeT (6yCT, NOnKw, 20 000 + ot 30 000/mec unu 12% Mec
6aHHepbl)

SEO-onTUMM3aums KapToYKM ToBapa Nog paHXuposaHue/ ot 3 000/kapTouka KapTo4ka
peknamy (WB/Ozon)

PasoBoe pa3sMelleHune/3akynka B 1 Telegram-kaHane (nog- ot 5 000 (MUH. YeK / HaueHKa) pasMelleHne
6op + cornacoBaHue + NOCTUHI)

MopkntoyeHme n 3anyck odpdepa B KOHKpeTHOM CPA-ceTun ot 25 000 npoeKkT

onsa peknamopatensa (Admitad/Advcake/ePN)



8.2 MapkeTuHr-cTparerusa

YCAVYrA INREALLAB EAUHULA
[MonHaa MapKeTuHrosas cTpaTerus 250 000 npoexT
3kcnpecc-cTpaterus ona MCb 70 000 nMpoeKT
MeguannaH 35 000 npoeKkT
FOHUT-9KOHOMWKA N HUHMO[ENb 60 000 npoeKkT
MoanumoHnpoBaHue n YTT1 90 000 nNpoeKkT
Go-to-market (BbiBOL NpoayKTa) 200 000 npoeKkT
noa-ycnvyra INREALLAB EAUHULA
AHanus pbiHka n o6bvéma (TAM/SAM/SOM, market sizing) ot 40 000 nNpoeKkT
KOHKYpeHTHbIN aHann3 (geTanbHbi, 5-10 Nrpokos) ot 30 000 npoeKkT
CermeHTaumsa LLA n nopTpeTbl/nepcoHsbl (buyer personas) ot 25 000 MpoeKT
Customer Journey Map (CJM, kapTa NyTu KIIMEHTa) ot 50 000 MpoeKT
MnatdopMa 6peHpa (MUCCUSA, LLEHHOCTH, CYTb, aTPUByThbI) ot 150 000 npoexT
Tone of Voice / BepbanbHasa angeHTuKa ot 40 000 npoexT
LleHHocTHOEe npepnoxeHune (Value Proposition Canvas) ot 30 000 npoeKkT
KapTa nosunumnoHnpoBaHus (perceptual map) ot 15 000 npoeKkT
KoHTeHT-cTpaTerus ot 60 000 NpoeKT
SMM-cTpaTerus (CouceTn, KOHTEeHT-NNaH, GopmaTbl) ot 50 000 npoeKkT
Digital-cTpaTerms (KoMnnekcHas, BCe OHNanH-KaHanbl) ot 120 000 nNpoeKkT
CTpaTeruns Bbixoga Ha Mapketnnencel (WB/Ozon) ot 70 000 MpoeKT
MpoekTnpoBaHME BOPOHKU nMpoaax (MapKeTUHroeasa oT 40 000 NnpoeKT
BOPOHKA)

JTBD-unccnegosaHue (Jobs To Be Done, rny6uHHbIE ot 80 000 npoeKkT
VHTEPBbIO)

PacuéTt LTV/CAC (loHUT-METPUKU OTAENbHBLIM 6JTOKOM) ot 25 000 NnpoeKT
Cuctema KPI n npepeBo MeTpUK MapKeTUHra ot 30 000 MpoeKT
CTtpaTernyeckas ceccua / pacmnutaumnsa BopkKLiona ot 60 000 3a ceccuio (1 geHb)
[opoxHas kapTa MapKkeTuHra (roadmap 6-12 mec) ot 30 000 npoexT
MenunaMukc n pacnpegenenme brogxeta (MegnacnnuT) ot 30 000 npoeKkT
CTpaTernsa nuooreHepauum ot 50 000 npoeKkT

Product-market fit Banngauunsa / customer development ot 70 000 MpoeKT



- Kak HauaTtb

BecnnaTHbIi pa36op 3agauu. [1o CMeTbl — CO3BOH U pas6op: YTO peanbHO HY>XKHO, YTO MOXHO He fenaTb cenyac, rae AeHoru. Mo
NTOry — GUKCMpPOBaHHaa CMeTa, MNJaH No aTanam 1 CPOoKM.

e Onnarta noatanHas: aBaHc 30-50%, fanee no atanaM; aboOHEHTCKME YCNYrn — MOMECSYHO.

o TlapaHTuAa: ycTpaHeHne gedekToB 6ecnnaTHoO 3-12 MecsALEeB MO AOroBoOpY.

o CkupKa 3a NOJMHbIN LMKN: CalT + MapKeTUHT + Nogaep>KKa ogHOM KOMaHAoN — CKMAKa Ha pa3paboTky.
e CpouHocTb: +20-50% K 6a30BOM LieHe.

e PeknamHbin 6logxeT nnowanok (OupekT, VK, Telegram Ads v T.4.) onnadymBaeTca nnowanke Hanpsmyto U B CTOUMOCTb YCNyr
He BXOOMuT.

e Bce LeHbl — cTapToBble «OT», B pybnax, 6e3 HOC. MTor 3aBUCUT OT 06bEMaA, CITOXXHOCTU 1 CPOKOB.

UM Yanaes PycnaH Padaanesuu - inreallab.ru LleHbl B pybnsax, 6e3 HOC - penicTBuTensHbl B 2026 rogy
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